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MARKET 
For over 75 years, the name Bosch for household 
appliances has stood for expert development, 
technical quality and reliability. Today, Bosch is 
Europe’s leading household appliance brand 
and the third-largest in the world, with its 
refrigeration appliances, washing machines, 
dishwashers, cookers and consumer products 
sold in all corners of the world.

Recognising that about 90% of energy 
consumption occurs during the actual use of a 
home appliance product, Bosch is committed 
to developing products that conserve resources 
and protect the environment. Consumers are 
also increasingly aware of the importance of 
investing in energy efficient products. In a 
highly competitive market, Bosch stands above 
the competition by offering super efficient 
home appliances with the highest standards 
of performance and reliability. In this way, the 
company demonstrates its core values of 
treating people and nature with respect, which is 
the very foundation of the organisation’s energy 
efficient, resource-conserving and sustainable 
products and processes. 

ACHIEVEMENTS
Bosch takes great pride in the design and 
engineering of its products, always striving to 
offer consumers appliances that go above and 
beyond the ordinary. For many consumers, 
the Bosch’s energy-efficient and resource-

conserv ing products,  demonstrate the 
company’s continual pursuit of excellence that 
has resulted in multiple awards.

Bosch has scored ‘first’ with many of its 
products – the first hand-held vacuum cleaner 
with lightweight plastic casing in 1961, the first 
electronic washer-dryer with dialogue system 
and the first vacuum cleaner worldwide with 
automatic suction regulation in 1980. 

Over the past 15 years Bosch has ushered in 
a new era in energy and water saving products 
and continues to challenge itself to reach even 
greater heights in energy efficiency and resource 
conservation. 

HISTORY
Robert Bosch GmbH, Stuttgart, was founded 
in 1886 by Robert Bosch, who opened his 
‘Workshop for Precision Mechanics and Electrical 
Engineering’, constructing and installing electrical 
equipment of all kinds. At the Leipzig Spring 
Fair in 1933, Bosch presented the refrigerator, 
and in 1951, the range was expanded to 
include numerous other products such as food 
processors, washing machines and dishwashers.

In 1967, a joint venture between Bosch 
and Siemens created BSH Bosch & Siemens 
Hausgeräte GmbH, which today ranks as the 
world’s third-largest manufacturer of home 
appliances. 

Bosch has been present in Singapore since 
1923 and is today represented in the republic 

by four companies - Robert Bosch (SEA) Pte. 
Ltd., Bosch Rexroth Pte. Ltd., Bosch Packaging 
Technology Pte. Ltd. and BSH Home Appliances 
Pte. Ltd. 

In May 2010, the company’s new regional 
headquarters in Bishan was officially opened 
by Mr Lim Hng Kiang, Singapore’s Minister for 
Trade & Industry. To date, the headquarters has 
received two environmental awards. The State 
of Singapore’s Ministry of Construction awarded 
the new building the Platinum rating, the 
highest under its “Green Mark” programme. The 
building also received the national Clean Energy 
Programme’s Solar Pioneer Award.

In 2011, Bosch celebrated its 125th 
anniversary, as well as the 150th anniversary 
of its founder’s birth. For more than 125 years, 
the company has heavily invested in products 
that protect the environment and that conserve 
resources; products that truly are ‘invented for 
life’.

PRODUCT
Bosch is focused on creating home appliances 
that meet the needs of today’s busy families 
and individuals, providing superior performance, 
unmatched quality and energy efficiency, and 
remarkable ease of use. The company only 
produces eco-friendly products that exceed 
minimum energy efficiency ratings.

Bosch offers a wide range of home appliance 
products – ovens, microwave ovens, cooktops, 
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range hoods, warmer drawers, washing 
machines, dryers, dishwashers, refrigerators, 
wine coolers, espresso machines, steam 
irons, vacuum cleaners, kitchen machines, 
and juice extractors. With a strong emphasis 
on sustainability, products are designed with 
safety top of mind, along with the economic use 
of resources and a responsibility towards the 
environment. The company’s dishwashers are 
today ranked No. 1 in Europe. 

Bosch offers its customers solutions that are 
thought through to the smallest detail, and that 
are as intelligent as they are efficient. One example 
is in the Bosch ActiveWater Eco2 dishwashers 
– the world’s most economical dishwashers – 
that include two innovative technologies in one 
energy saving appliance: ActiveWater water 
management and Zeolith® drying. ActiveWater 
Eco2 dishwashers use only 6.5L of water and 
0.73kwH of electricity to clean 13 place settings 
– providing consumers with the lowest water and 
energy consumption of all time in a dishwasher.

Today, as one of the top three market leaders 
for washer front loaders in Singapore, Bosch’s 
many award-winning technologies simplify 
the performance of everyday tasks, allowing 
consumers more time for things that matter to 
them. 

RECENT DEVELOPMENTS 
Thanks to our wfk-certif ied breakthrough 
ActiveOxygen™ technology, up to 99.99% of 
bacteria and germs are effectively eliminated 
from even the most delicate fabrics. Even if you 
choose to wash your clothes at low temperatures 
to preserve their colours, you can still be 
assured of optimum hygiene levels without the 
use of chemical additives. Experience the 
best possible cleaning result that ensures your 
favourite clothes are well taken care of. 

The Zoo’o ProAnimal is a cordless hand-
stick vacuum cleaner that can be used to clean 
all kinds of surface – carpets, sofas and even 
car seats. It has a ProAnimal nozzle that features 
a high cleaning performance, a unique brush 

armature and casing, one of the first components 
that it produced.

“It’s better to lose money than trust”, the 
philosophy that the company’s founder, Robert 
Bosch, believed in, continues to guide Bosch 
in developing high-quality technical products 
and assuming social responsibility wherever it 
operates.

Treating people and nature with respect has 
been a corporate principle from the beginning 
and is reflected in the company’s energy-
efficient, resource-conserving and sustainable 
products and processes.

roll that is ideal for picking up pet’s hair, and a 
range of epitomised attachments for upholstery 
and hard to reach spots, to ensure perfect 
vacuuming results every time. Thanks to its 
quick charging time and flexible cordless design, 
the Zoo’o ProAnimal is always ready to hand for 
a quick spontaneous clean. The highly powerful 
Bosch Lithium-Ion battery pack combines high 
performance with an extra-long runtime, short 
charging time and long lifetime. The cordless 
design with professional accessories like an 
additional suction hose, shoulder straps and 
nozzles for upholstery, crevices and car seats 
lets you reach every last nook and cranny.  

PROMOTION 
Bosch believe that our commitment to creating 
innovative products and solutions should never 
come at the cost of nature. This is a conviction 
that we share with World Wide Fund for Nature 
Singapore (WWF-Singapore), in bringing our 
ideals of ensuring a greener way of life from 
cooking to eating and living. We learnt from 
WWF that 90% of fishing grounds in the world 
are already over-fished or fully exploited, and 
feel compelled to help restore the oceans by 
transforming the way Singaporeans consume 
seafood. As such, we hope to write the next 
chapter of our sustainability story through a 
recipe book. With the help of global chefs 
and restaurateurs, the recipe book introduces 
responsible seafood alternatives across a wide 
range of cuisines.

 
BRAND VALUES 
The Bosch brand today stands for the same values 
it did when Robert Bosch opened his workshop 
in 1886 and it is these values that have carried 
the company through its 125-year history. The 
company’s seven core values are future and result 
focus; responsibility; initiative and determination; 
openness and trust; fairness; reliability, credibility 
and legality; and cultural diversity. The established 
Bosch logo serves as a constant reminder of its 
company history, representing a simple magneto 
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1886 by Robert Bosch as a small craft 
business in Stuttgart, he named as, 
‘Workshop for Precision Mechanics and 
Electrical Engineering’. 

each year.

in 1933.

over two million dishwashers a year and 
is the world’s largest dishwasher factory.

undergo 200 individual quality control 
tests and are endurance tested under 
stringent conditions to ensure a long 
and trouble-free life. 

Southern Germany) produces 2.3 million 
units per year of which a third are hobs 
and the rest are divided equally between 
freestanding ovens, microwave ovens 
and electrical water heaters.

THINGS YOU DIDN’T KNOW ABOUT
BOSCH


